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THE REAL STORY of the notorious Doolin Gang, more feared in the Cimarron country than Jesse James! 
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“,..exciftement and action at a high pitch.” -_ —VARIETY 


“,..plenty. of action, lots of chases, a good love story.” 
| : oe —SHOWMEN‘S TRADE REVIEW 
“...exciting Western fare...first class category.” —DAILY VARIETY 


Colunbic Pictures Corp. se ives buyer money’s worth.” | —THE FILM DAILY 











Doolins of Oklahoma Mat 3-A; Still No. Art 1 


THE TRUE STORY behind the gun-smoke of Oklahoma’s most daring train, stagecoach and bank rob- 
beries flames across the screen in Columbia’s “The Doolins of Oklahoma” at the .................. Theatre. 
Starring Randolph Scott, the epic was directed by Gordon Douglas for producer Harry Joe Brown. 





The Doolins of Oklahoma’ Blaze 


Scorching Trail Through Cimarron 


(Review) 

Out of the dramatic pages of 
the break-up of the great West- 
ern rangelands, doomed by the 
opening of the Oklahoma Terri- 
tory, has been fashioned a raw 
and raging film, crowded with 
dramatic incident and violent ac- 
tion, in Columbia’s “The Doolins 
of Oklahoma.” The James Boys 
and the, Dalton Brothers have 
been pictured in films; now the 
true, unvarnished story of the 
Doolin Gang has been brought to 
the screen, opening yesterday at 
thes Theatre. 

Randolph Scott is starred in 
this super-Western as Wild Bill 
Doolin, while capable assists are 
rendered by George Macready, 


Louise Allbritton, John Ireland, 
Virginia Huston and Charles 
Kemper. Doolin became an out- 
law when his friends, the Dal- 
tons, were betrayed to the U.S. 
marshals. He gathered around 
him as desperate a crew of 
buckos as ever put saddle to 
horse. Riding hard and shooting 
straight, they robbed banks, way- 
laid stagecoaches and even looted 
a train. 

Their sway was unchallenged 
until U.S. marshals led by Mac- 
ready swept into action and 
forced the Doolin Gang to take 
temporary cover. Scott, mean- 
while, had married and was re- 
luctant to return to a career of 
outlawry but the others forced 





CAST and 


Bill Doolin ..... Randolph Scott 
Sam Hughes George Macready 
Rose of Cimarron 


Louise Allbritton 


Bitter Creek ...... John Ireland 
Elaine Burton Virginia Huston 
Arkansas ........ Charles Kemper 
Little Bill ..... Noah Beery, Jr. 
Cattle Annie ...... Dona Drake 


Heck Thomas Robert H. Barrat 


CREDITS 


Melissa Price ...... Lee Patrick 
Deacon Burton .. Griff Barnett 
Red Buck. ......... Frank Fenton 


Tulsa Jack ... Jock O’Mahoney 


Reverend Mears 
James Kirkwood 


Wichita .......... Robert Osterloh 
Mrs. Burton....Virginia Brissac 
Dunn 3s... Ss. John Sheehan 


Written by Kenneth Gamet; Directed by Gordon Douglas; Assist- 
ant Director, Sam Nelson; Director of Photography, George Law- 


ton, Jr., A.S.C.; Art Director, 


George Brooks; Film Editor, 


Charles Nelson; Set Decorator, Frank Tuttle; 2nd Unit Direction, 
Yakima Canutt; Sound “Engineer, Frank Goodwin; Musical Score 
by George Duning, Paul Sawtell; Musical Director, M. W. Stoloff ; 
Produced by Harry Joe Brown. A Producers Actors Production. 


A Columbia Picture. 


STORY 
(Not for Publication) 


The opening of the Oklahoma Territory to settlers in 1889 
forced many. cowboys out of work and, in desperation, some of 
them organized into gangs. Wild Bill Doolin (Randolph Scott) 
forms a band which includes Arkansas (Charles Kemper), Red 
Buck (Frank Fenton), Little Bill (Noah Beery, Jr.), Bitter Creek 
(John Ireland) and Tulsa Jack (Jock O’Mahoney). The Doolins 
ride high, holding up trains, stage coaches and banks. In be- 
tween their marauding they are harbored in a hotel and dance 
hall in the town of Ingalls operated by Melissa Price (Lee 
Patrick), who loves Arkansas. Also there are Rose of Cimarron 
(Louise Allbritton), beautiful dance hall girl, in love with Bitter 
Creek, and Cattle Annie (Dona Drake), fiery 17-year-old, who 


wants to join the gang. 


Doolin disperses his men when U. S. marshals, led by Marshal 
Hughes (George Macready), close in on them, and plans to rejoin 
them at Ingalls three months later. Fleeing to a small community, 
Doolin buys a farm, takes the name of Dailey and marries 
Elaine Burton (Virginia Huston). Later, his men prepare to 
resume operations, but Doolin tells them that he is finished with 
the gang. The gang, however, forces him to resume his old life 
and he leaves his wife, believing that he can only bring un- 
happiness to her. The marshals ambush the Doolins, capture 
Arkansas and kill the others except Doolin and Little Bill, who 


flee to Doolin’s old farm. 


There, Doolin finds Elaine waiting for him and they plan to 
escape to territory where they can start life anew. The marshals 
are tipped off to Doolin’s plan. With freedom in sight, Doolin 
deliberately permits himself to be killed rather than subject 


his wife to a fugitive’s life. 
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(Running Time: 90 Minutes) 


his hand by exposing him as the 
notorious Doolin. Their depreda- 
tions were doomed as the mar- 
shals cornered the gang in what 
turned out to be the Doolins’ last 
stand. The large-scale gun action 
between the marshals and the 
Doolins is a compelling climax. 

Scott, as the cowboy turned 
outlaw, makes a vigorous leader 
of the gang. Macready, as his 
antagonist, delivers an assured 
portrayal of the steely, deter- 
mined marshal; Miss Allbritton 
makes an attractive dance hall 
girl in love with Ireland, one of 
the Doolins; Miss Huston is 
properly wistful as Scott’s wife, 
while Kemper makes a colorful 
outlaw. 

Gordon Douglas’ direction 
stresses the action in the taut 
and crackling script by Kenneth 
Gamet. Harry Joe Brown pro- 
duced the Producers Actors Pro- 
duction for Columbia release. 





Famed Doolin Gang 
Rides to New Glory 


The real story of the notorious 
Doolin Gang, which operated in 
Oklahoma’s Cimarron country be- 
fore the turn of the century, is 
told in the Randolph Scott star- 
rer, Columbia Pictures’ “The 
Doolins of Oklahoma,” coming to 
$R@< << -scsas URGE UPC =o =e 
Scott’s supporting cast consists 
of George Macready, Louise All- 
britton, John Ireland, Virginia 
Huston and Charles Kemper. 

Scott portrays Wild Bill Doolin, 
while Macready portrays a Fed- 
eral marshal, Ireland and Kem- 
per are two of the Doolin des- 
peradoes, and Miss Allbritton and 
Miss Huston are two of their 
women. Gordon Douglas directed 
the Western for producer Harry 
Joe Brown. Kenneth Gamet 
scripted this Producers Actors 
Production. 


‘Doolins’ Coming 


Randolph Scott stars in “The 
Doolins of Oklahoma,” Columbia 
Pictures’ Western opening ............ 
ee at the .................... Theatre. 
The supporting cast is headed by 
George Macready, Louise Allbrit- 
ton, John Ireand, Virginia Hus- 
ton and Charles Kemper. Gordon 
Douglas directed this Producers 
Actors Production from a script 
by Kenneth Gamet. Harry Joe 
Brown produced. 


Scott Stars as Daring Leader : 
Of the Notorious Doolin Gang 


Starring Randolph Scott, “The 
Doolins of Oklahoma,’ Colum- 
bia’s super-charged Western, 
starts its engagement at the .... 
iiss ak Theatre <.ccccs. an-. “EME 
Western star is supported by a 
large cast that includes featured 
players George Macready, Louise 
Allbritton, John Ireland, Virginia 
Huston and Charles Kemper. 

“The Doolins of Oklahoma,” 
the true, unvarnished story of 
the most daring bad men that 
ever scourged Oklahoma’s Cimar- 
ron country, is said to be told 
with devastating fury. In a coun- 
try that bred marauding gun- 
men, the Doolins grew to be 
legendary, and their evil reputa- 
tion even surpassed that of the 
notorious James Boys and the 
Daltons. Wild Bill Doolin (Scott) 
turned sour on the law when his 
friends, the Daltons, were led in- 
to a trap and then wiped out by 
U.S. marshals. Riding with him 
like the furies themselves were 
Bitter Creek (Ireland), Arkan- 
sas (Kemper), Little Bill (Noah 
Beery, Jr.), Red Buck (Frank 
Fenton) and Tulsa Jack (Jock 
O’Mahoney), as desperate a band 


of gunmen as ever challenged the 
law. 

Looting and murdering, they 
swept through the countryside 
like a cyclone, until the marshals, 
mobilized by Marshal Sam 
Hughes (Macready), forced the 
Doolin Gang temporarily to dis- 
perse. Three months later, how- 
ever, the desperadoes forced Wild 
Bill, who had taken himself a 
lovely wife (Huston), to resume 
his place as their leader. But the 
new phase of their outlaw career 
flourished only briefly as Hughes 
and his men tracked them down 
and trapped them in a barn in 
the Doolins’ last stand! 

The film, reported to be 
crammed with surging action, 
highlights a bruising fight be- 
tween Scott and Fenton, daring 
bank holdups, a great train rob- 
bery, Scot’s furious ride to free- 
dom in the midst of stampeding 
horses, and, of course, the Dal- 
tons’ battle with the marshals. 

Gordon Douglas directed this 
Producers Actors Production for 
producer Harry Joe Brown from 
the script penned by Kenneth 
Gamet. 


Big, Two-Fisted Randolph Scott 
Slugged His Way to Film Fame 


Meet Randolph Scott, the 
Humphrey Bogart of Western 
pictures. Scott, like Bogart, had 
to get tough to become famous. 
When they finally made fists of 
their hands and planted them 
solidly against other men’s 
jaws, their marquee values sky- 
rocketed. 

Riding the crest of popularity, 
Scott currently is starred in Co- 
lumbia’s “The Doolins of Okla- 
homa,” hard-driving Western at 
re Theatre in which 
he is cast as the tough leader 
of the Doolin Gang, the wildest 
outlaw band that ever terrorized 
the Cimarron country. Scott has 
made the Western range thor- 
oughly familiar, and the lean, 
Western hero type his oyster. 

But it was not always thus 
with the soft-spoken Scott. Like 
Bogart, he was obscured in 
gentlemanly roles by comparison 
with the tough guys. Scott was 
always the personification of gen- 
tle nobility on the screen, both 
in modern and Western pictures. 

In fact, he gave up the girl he 
loved to his best, and undeserv- 
ing, friend so often in pictures 
that such a part came to be 
known in Hollywood film circles 
as “a Randolph Scott role.” He 
was so nice, it hurt. 

This sort of nonsense came to 
a full stop in 1946, when he 
teamed up with producer Harry 
Joe Brown, a veteran movie- 
maker with a lot of savvy, and 
made “Gunfighters” for Columbia. 
Randy, as a Western killer, came 
out swinging in the first scene 
of this picture, and was rough 
and tough enough for the most 
rabid fan. 

The new Randolph Scott was 
an overnight success. Audiences 
oh’ed and ah’ed at this brawling, 
quick-shooting hombre, who only 
dimly reminded them in looks of 
a character they used to see in 
saccharine roles. 

Then came “Coroner Creek,” 
in which Scott ground the heel of 
his boot into a man’s hand. How 
tough can you get? 

In “The Walking Hills,” played 
in more modern times but in deso- 
late Death Valley, there was no 
dimunition in Scott’s new-found 
toughness. 

Featured in “The Doolins of 
Oklahoma,” in support of Scott, 


are George Macready, Louise All- 
britton, John Ireland, Virginia 
Huston and Charles Kemper. 
Gordon Douglas directed from 
a script by Kenneth Gamet. 
Harry Joe Brown handled the 
production for this Producers Ac- 
tors Production. 


‘Doolins’ Staying 


Columbia’s large-scale West- 
ern, “The Doolins of Oklahoma,” 
starring Randolph Scott, will 
start a second week at the ............ 
eee Theatre on ...................... The 
large cast of supporting players 
is headed by George Macready, 
Louise Allbritton, John Ireland, 
Virginia Huston and Charles 
Kemper. Kenneth Gamet’s screen- 
play was directed by Gordon 
Douglas. Harry Joe Brown pro- 
duced this Producers Actors Pro- 


duction. 





Mat 1-A; Prod. Still X-502 


WANTED ... DEAD OR ALIVE! 
Randolph Scott is starred in Co- 
lumbia’s “The Doolins of Okla- 
homa,” thrill-filled Western at the 
a Ree a Theatre. 


Also available in 
Order Mat 12-A. 


Y2-column size. 
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The Doolins of Oklahoma’ Ride 
In True Tale of Western Banditry 


Movie audiences who see Co- 
lumbia’s ‘The Doolins of Okla- 
homa’ atstheee ee Theatre 
will not witness a “hooked-up” 
saga of Western badmen. 

The Doolin Gang, which robbed 
banks and held up trains, leaving 
a trail of deceased citizens across 
the Cimarron country during the 
late 1800s, is classed by historians 
as more colorful and deadly than 
either the James Boys or the Dal- 
tons, who preceded them. 

Producer Harry Joe Brown por- 
trayed their character, personal- 
ities and bloodletting tendencies 
as truthfully as is technically 
possible in his cinema story. 
Brown, a specialist in the field 
of hairy-chested Westerns, felt 
that Wild Bill Doolin deserved 
writing credit, so well did the 
outlaw’s career and character fit 
into the requirements of a movie 
screenplay. 

Wild Bill, although a _ law- 
breaker and deserving of his 
fate, was not, according to au- 
thorities, a murderous fellow. It 
is well known that he saved a 
pursuing U.S. marshal from be- 
ing bushwhacked by one of the 
more vicious members of his band, 
and made several attempts to 
desert his companions and lead 
a respectable life with his wife. 

Both Brown and _ Randolph 
Scott, who plays the starring 
role as Wild Bill Doolin, did not 
wish to make a hero out of a 
heel, and, in so doing, make 
“heavies” of the forces of law 
and order, which, in this case, 
would be the heroic little group 
of U.S. marshals who finally 
eradicated the territory of the 
marauders. 

Doolin apparently was a simple 
cowboy who, failing to readjust 
himself to the breaking up of 
the great cattle ranges into small 
farms, fell in with bad com- 
panions and became bad himself 
—but not all bad. Doolin’s follow- 
ers were as colorful as_ their 
names: Bitter Creek, Red Buck, 
Little Bill, Rose of the Cimar- 
ron, Cattle Annie, etc., names 
known and feared throughout the 
Oklahoma Territory from 1892 
to 1896. 

Then there were the real 
heroes, U. S. Marshals Thomas 
and Nix, who, almost single- 
handed, stilled the deadly guns 
of the Doolin Gang. They needed 
no gilding by movie writers; 
their records are more dramatic 
than fiction. 

So producer Brown needed 
little embellishing for his drama, 
using only a story line to hold 
together actual incidents in the 
flaming career of wild Bill 
Doolin and his band. 

Featured in support of Scott 
in “The Doolins of Oklahoma” 
are George Macready, Louise 
Allbritton, John Ireland, Vir- 
ginia Huston and Charles Kem- 
per. 

Gordon Douglas directed this 
super- Western from Kenneth 
Gamet’s script; the film is a 
Producers Actors Production. 


Right Side of Law 


George Macready has played 
so many despicable “heavies” 
that he’s grateful when he gets 
a chance to portray a character 
on the side of the law. He is 
the law in Columbia’s “The 
Doolins of Oklahoma,” Randolph 
Scott starrer now the featured 
attraction at the The- 
atre. Macready has ihe role of 
the relentless U. S. marshal who 
pursues the hardy Doolin Gang 
that terrorized the Oklahoma 
Territory in the late 1800’s. 





Doolins of Oklahoma Mat 2-A; Still No. Art 2 


THE GREATEST MANHUNT in Western history highlights Columbia’s 
“The Doolins of Oklahoma,” rousing new thriller at the ...................... 
Theatre. Randolph Scott stars in the Harry Joe Brown production. 


Tough Western Role 
For Glamorous Star 


Louise Allbritton will not soon 
forget Columbia’s “The Doolins 
of Oklahoma,” the Randolph 
Scott starrer at the 
Theatre in which she has the top 
feminine spot. 

Although Louise has been in 
pictures seven years and filled 
dozens of roles, this drama of 
the Old West marked her first 
location trip and her first cos- 
tume part. 

In “The Doolins of Oklahoma,” 
which was on location for one 
week of outdoor filming, Miss 
Allbritton plays the part of a 
glamorous dance hall girl who 
falls in love with a member of 
Wild Bill Doolin’s outlaw gang 
which terrorized the Cimarron 
country during the late 1800’s. 


Huston Debut 


Virginia Huston, lovely actress 
who plays Randolph Scott’s lady- 
love in Columbia’s “The Doolins 
of Oklahoma,” is doing her first 
stint in the large-scale outdoor 
thriller of the notorious Doolin 
Gang that terrorized the Okla- 
homa Territory in the late 1800’s. 


Mat 1-B; Prod. Still No. 45 


BITTER HATRED flares into bat- 
tle as Randolph Scott and Frank 
Fenton slug it out in Columbia’s 
“The Doolins of Oklahoma” at 
the Theatre. 





Hollywood Changes 


Hunter into Hunted 


Turnabout is fair play. 

Randolph Scott, starring in 
Columbia’s fast-moving Western 
epic of the dreaded Doolin Gang 
that terrorized the Oklahoma 
Territory in the late 1800’s, and 
George Macready, one of the top 
supporting players in the big- 
time sagebrusher, have reversed 
the roles they had in their pre- 
vious film, “Coroner Creek.” 

Currently, Scott, as Wild Bill 
Doolin, leader of the outlaws, is 
outside the law, while Macready 
plays the U. S. marshal who is 
on the trail of the marauding 
Doolins. In “Coroner Creek” 
Scott played the part of a man 
who ruthlessly hunted the mur- 
derer of his fiancee, and the tar- 
get for his vengeance was Mac- 
ready. 


Effete Easterner 
Western Bad Man 


John Ireland, gentle ‘“East- 
erner” from the Broadway stage, 
has blossomed out into one cf 
the brashest buckaroos on the 
Western range. 

With his appearance as a 
member of the daring Doolin 
Gang, dreaded Oklahoma outlaws 
of the late 1800’s, whose saga is 
recorded in Columbia’s Randolph 
Scott starrer, “The Doolins of 
Oklahoma,” now at the 
Theatre, Ireland has completed 
his third large-scale Western in 
the last three times before the 
cameras. 

His appearance in “The Walk- 
ing Hills,” in which his part is 
not strictly that of a Westerner, 
although in a Western locale, 
started him off on the sagebrush 
trail. His part in “Red River” 
established him as an outdoor 
type, and it’s now been clinched 
by “The Doolins of Oklahoma.” 





Bold Gang Rides 


First it was the James, then 
the Daltons, and now the Doolins 
are coming in Columbia’s flam- 
ing super-Western, “The Doolins 
of Oklahoma,” appearing at the 
Theatre with Randolph 
Scott starred. The new movie 
celebrates the exploits of the 
Doolin Gang, notorious marau- 
ders who terrorized the Okla- 
homa Territory in the 1800’s. 





Doolin Gang’s Notorious Activities 
Furnish Perfect Plot for Daring Movie 


The colorful names of the characters in Columbia’s “The 
Doolins of Oklahoma,” starring Randolph Scott, at the ................ 
Theatre, were not figments of the imaginations of Hollywood 


film writers. 


Such appellations as Red Buck, Bitter Creek, Cattle Annie, 
Tulsa Jack, Arkansas and Rose of the Cimarron actually belonged 
to members of the notorious Doolin Gang, which teérrorized 
Oklahoma during the 1890’s, and to their women, 

It was not necessary to color their personalities and careers 
for the sake of the screenplay. Their lives, about which many 
books have been written, were spectacular enough for any piece 


of fiction or moving picture. 





Westerns Hit Popularity Peak 
With Movie Fans of All Ages 


That hardy perennial, the 
Western, is currently blooming 
in the movie vineyards with a 
profusion seldom seen since the 
infant film industry first filled 
the silver screen with exciting 
shots of galloping hooves in full 
flight. 

No longer is the lowly West- 
ern so humble in the movie scale 
of things. Although the bread- 
and-butter Western of small sta- 
ture is still being ground out with 
regularity, the outdoor film has 
also become one for viewing by 
the entire movie-going public. 
This is the epic Western, filmed 
on a‘ large budget, a good ex- 
ample of which is Columbia’s 
“The Doolins of Oklahoma,” now 
on view with Randolph Scott 
starred at thee... en=.. Theatre. 
George Macready, Louise Allbrit- 
ton, John Ireland, Virginia Hus- 
ton and Charles Kemper are fea- 
tured in the principal suporting 
roles. 

The modern super-Western such 
as “The Doolins of Oklahoma” 
rates on a par with any other 
type of “A” production. From 
the standpoint ot production 
lavishness, photography, support- 
ing cast and budgets, the top 
sagebrushers are fully able to 
take their place alongside their 
less violent brethern. Besides 
they have those extra qualities, 
indigenous to Westerns, such as 
fast action, beautiful, if rugged, 
scenery and _— straight-forward 
story line. 

Before “The Doolins of Okla- 
homa” has run its course, it en- 
compasses the best qualities of 
the big-budget Western. From 
Kenneth Gamet’s  tightly-knit 
script, the true story of the ex- 
ploits of the Doolins, desperadoes 
who made their name more 
feared in the West than Jesse 
James, has been related. The 


filled with the roar of 
guns and the fury of flight, 
excitingly narrates how these 
outlaws robbed banks, trains and 
stagecoaches and then executed 
daring escapes. The watchword, 
heard in the most dangerous coun- 
try of the most dangerous era, 
was: “Get the Doolins, or they’ll 
get you!” 

That’s why the super-Western 
is at the pinnacle of its popular- 
ity: it gives the most for the en- 
tertainment dollar. 

Gordon Douglas directed ‘The 
Doolins of Oklahoma,” a _ Pro- 
ducers Actors Production, for pro- 
ducer Harry Joe Brown. 


movie, 


Doolin ‘Oklahombres’ 
Big, Bad and Brawny 


Columbia’s “The Doolins of 
Oklahoma” at the The- 
atre, has a whopping cast, either 
way you look at it: numerically 
or physically. 

Although a large number of 
actors is not unusual in a pic- 
ture, the size of the men in the 
important roles of this large- 
scale Western drama of the dar- 
ing Doolin Gang, early-day Okla- 
homa outlaws, is quite startling. 

Randolph Scott, the _ star, 
George Macready, John Ireland, 
Frank Fenton, Charles Kemper, 
Jock O’Mahoney and Robert Os- 
terloh are all more than six- 
feet, one-inch tall. The shortest 
man in the cast is Noah Beery, 
who stretches a mere five-feet- 
ten. 

The only person unhappy 
about the situation was Dona 
Drake, who barely reaches the 
five-foot mark. She got a stiff 


neck from looking up in all her 
scenes 
gents. 


with the altitudinous 
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SIX BAD MEN... 


lumbia’s 


and their women battle the entire West in Co- 
“The Doolins of Oklahoma’”’ 


at the Theatre. 


Randolph Scott stars in this true story of the ‘“Oklahombres.” 
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Whore the Samos Boys ant the Dabtons Stopped 











The most daring 
bad men that 
ever scourged 
the Cimarron! 
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APANDOLPH, SCOTT 
Doolins of Oklahoma 


George MACREADY - Louise ALLBRITTON - John IRELAND - virginia HUSTON - charles KEMPER 
Written by Kenneth Gamet » A PRODUCERS ACTORS PRODUCTION ° Directed by GORDON DOUGLAS ¢ Produced by HARRY JOE BROWN 
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RANDOLPH SCOTT = 
THE DOOLINS OF OKLAHOMA 
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Randoloh SCOTT 
The DOOLINS 
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George Macready 
Louise Allbritton 
John Ireland 
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VIRGINIA CHARLES 


HUSTON + KEMPER + ennetn camet 


A PRODUCERS ACTORS PRODUCTION 


Directed by Produced by 
GORDON DOUGLAS + HARRY JOE BROWN 
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Charles Kemper 


—35% 


Written by Kenneth Gamet 
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A PRODUCERS ACTORS PRODUCTION , 
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Directed by GORDON DOUGLAS e Produced by HARRY JOE BROWN 



















PED... 


that's where the Doolins began! 
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The DOOLINS, 
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Dooling of Oklaho 
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¢ Your picture and playdate can be a 
rallying point for a city-wide “Then and 
Now” promotion involving banks, public 


merchants, etc. 


¢ Work the stunt via a “Pioneer Days 
Celebration," built around the 1880 per- 
iod in which “The Doolins of Oklahoma” 





takes place. Arrange for a costume ball 
for charity, a special screening for local 
dignitaries, and extensive newspaper and 
radio coverage of all activities. Banks 
and merchants might tie-in with co-op ads, 
pointing up the fact that they were estab- 
lished long before ** ‘The Doolins of Okla- 


Make It City-Wide! 


utilities, social and civic organizations, 


homa' Were More Feared Than Jesse 
James!"’ Public utilities — your telephone 
and electric and gas companies—should 
be similarly approached for co-op ads 
and mailing pieces around the idea that 
their services were undreamt of in the 
dangerous era of “The Doolins of Okla- 
homa."’ If local newspaper files extend 
back to the 1880's, it should be interested 
in a series of feature stories which refer 
to the Western desperadoes of that time, 
and comparing news coverage then with 
news coverage today. 


© Make “The Doolins of Oklahoma” the 
biggest thing in town! 









PROMOTION ANGLES 


Merchants should be especially inter- 
ested in promotions built around varia- 









tions of the following line: 





‘The Doolins of Oklahoma and 
the Smiths of Blanktown Agree 
That... etc.”’ 










In keeping with your ‘Then and Now”’ 
promotion, the advertising manager of 
your town's most important newspaper 
should go after a two-page spread of 
local advertising under the banner line 
indicated above. The ‘Smiths’ referred 
to in the suggested line should, of 
course, be any typical shopping family 
willing to lend the use of its name in 












your promotion. 
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Illustrated is an exciting color-in mat show- 
ing the Doolin gang, more feared than the 
James boys, riding across the State of Okla- 
homa. Plant mat in newspaper or use it as 
a herald handout. Offer guest tickets as 
prizes in a color-in contest and display all 


entries in your advance lobby. 


Order 2-column Mat 2-C (3” deep) or 3- 
column Mat 3-C (4!/." deep) from National 
Screen Service. 


ONE-SHOT CONTESTS 


The following angles might be used in news- 
paper or radio write-in contests, for man-in- 
the-street broadcasts, inquiring reporter col- 
umns, radio forums, etc. 


1) List other “name and place” films like “The 
Doolins of Oklahoma.” (“The Barkleys of Broad- 
way,” “Rose of Washington Square,” etc.) 


2) Name other famous Western gangs depicted on 
the screen, and the films. (“Jesse James,” “When 
the Daltons Rode,” “Belle Starr,” etc.) 


Showmen! Go Western! 


Your show should be popular with local dealers handling Western merchandise. 


Work for window and counter displays, co-op advertising, mention on radio 


broadcasts, promoted prizes in contests, etc. The following angles might help: 


BOOK STORES, LIBRARIES 


Promote displays of Western action and adventure books, 
or of books dealing with the “gangs” of the old West, 
including the James, the Youngers, the Daltons and the 
Belle Starr gangs. 


HAT STORES 


Try for Western-type hat displays, coupled with displays 
of 10-gallon hats. In addition, offer guest tickets to those 
passersby who can guess the number of empty cartridge 
shells “used by ‘The Doolins of Oklahoma’ in a raid,” 
contained in a sombrero. 


WESTERN WEAR 


In addition to window and counter displays, in which stills 
from the picture and playdate credits figure prominently, 
try for newspaper co-op ads and herald handouts. Remem- 
ber, please, no real or implied endorsements! 


RESTAURANTS 


An Oklahoma Omelet or a Doolin Dinner might be ar- 
ranged by a local restaurant in conjunction with your pic- 
ture and playdate. Chef can handle dietary details. See to 
it that newspaper co-op ads, window cards, table cards 
and menus call attention to your picture and playdate. 


WESTERN TOYS 


“The Doolins of Oklahoma” should prove an exciting peg 
for merchants dealing in Western toys and equipment 
for youngsters. 


SODA FOUNTAINS 


Soda fountains should be urged to publicize the Doolin 
of Oklahoma as a “man-sized” drink. See to it that back- 
of-counter streamers and special posters carry credits. 


MUSIC STORES 


See to it that record shops and music counters display 
Western tunes, along the lines of “‘For the Best in Western 
Music. ... For the Best in Western Entertainment. .. .” 


TRAVEL AGENCIES 


Travel agencies, hotel lobbies and terminals of all sorts 
are ideal spots for posters and displays calling attention to 
your picture. Use Prod. Still No. 1. 


SNIPE WESTERNS 


Western and adventure magazines should not be over- 
looked. Work with local distributor in arranging for her- 
alds or other material to be placed in these magazines. 


Leading Merchant Aids Manhunt 


e “The Doolins of Oklahoma’ is the story 
of the greatest manhunt in Oklahoma history, 
and that fact can be used as a peg for a unique 
manhunt of your own! Work it in conjunce- 
tion with your town’s most important men’s 
shop, which should join with you in publiciz- 
ing both the stunt and the picture. Simply 
invite the men—and women!—of your com- 
munity to find “The Doolins of Oklahoma” 
on the streets of your town. They can be 


identified, it should be announced, by the 


fact that one particular article of clothing is 


Western in style. 


e In order to win a guest ticket, person 
identifying one of “The Doolins of Okla- 
homa”—your own bally men garbed in or- 
dinary clothing with the single exceptions of 
a Western-type belt, coat, tie, ete.—should 
step up to him and say: “You Are One of 
‘The Doolins of Oklahoma.’ ’’ Cooperating 


merchant might offer gift certificates. 
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The ‘‘reward’” art work, keying the pressbook 
ads and posters, should play an important 
part in your showmanship campaign. The il- 
lustration (right) is available in two different 


ways: 


1) As 5-column Mat 5-A (12” 


deep) for use on posters which 


Reward Poster 


should be tacked up in every section 


of town. 
2) As Mat 3-B (5” x 6%” deep) 


for use in herald and card handouts. 


Still used in the illustration is adapted from 
Still No. Art 3. Mats and still are available 


at National Screen Service. 





‘SEE -BOARD 


A unique and easily-contrived “see’’-board 


should be used on one wall of your advance 
lobby. An outline map of the state of Okla- 
homa, made of compoboard and as large as 
possible to fit the walls, should be surmount- 
ed by the banner line: “The Doolins of Ok- 
lahoma Are Coming!” Pin to the compo- 
board various captioned scenes from the film, 


including the following: 


Prod. Still No. X-522—“Stagecoach Chases” 
Prod. Still No. X-525—‘“‘Famous Bank Holdups’”’ 
Prod. Still No. X-533—“Great Train Robberies” 
Prod. Still No. 24—“‘Daring Jailbreaks”’ 

Prod. Still No. 17—“‘Stampede to Freedom” 
Prod. Still No. 102——‘Honeymoon Hideaway” 
Prod. Still No. X-517—“Stampede to Freedom”’ 
Prod. Still No. 68—“Doolin’s Last Stand” 


WESTERN LOBBY 


Place the emphasis on guns in setting up an 
advance Western lobby, with a credit card 
veading “The Doolins Are Coming!’’ for a 
week of more. Change to a regulation pic- 
ture and playdate credit card ten days or so 
in advance of opening. Put Western costumes 


on your staff, of course! 


ADVANCE TRAILER 


Big as Oklahoma itself, and as filled with ac- 
tion as “‘The Doolins of Oklahoma,” this ex- 
citing trailer should be ordered well in ad- 
vance of your playdate for frequent show- 
ings. It is available at your National Screen 
Service exchange. 
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‘DOOLINS ARE COMING! 


Plaster your town with the news: “The 
Doolins Are Coming!” Well in advance of 
playdate, post wherever possible teaser tack 
cards and snipes using the line mentioned, 
as well as a scene from the picture. In addi- 
tion to “paper,” arrange for sidewalk stencils 
in the same vein, using a horseshoe shape. 
If police regulations permit, such sidewalk 
stencils should guide passers-by towards your 
theatre, or towards billboards carrying your 
“The Doolins of Oklahoma’”’ posters. (See 
back cover of pressbook). 


WAITING COWGIRL 


For word-of-mouth publicity well in advance 
of playdate, plant an attractive girl in cow- 
girl costume in your lobby near a sign read- 
ing: “I’m Waiting for ‘The Doolins of Okla- 
homa.’’”’ Stunt might also be worked in ter- 
minals, hotel lobbies and any other import- 
ant spot around town where people congre- 


gate. 


4 STILL SETS 


Four practical still sets are available for your 
campaign on “The Doolins of Oklahoma”’ at 
your National Screen Service exchange. The 
still sets are: 1) a production set of 25; 
2) a newspaper set of 25; 3) an art set of 4 
(reproductions of key art from the press 
book ads and posters); 4) a publicity-ex- 
ploitation set (stills used for the publicity 


scenes and in the exploitation campaign). 


MASKED RIDERS 


Send a number of masked cowboys and cow- 
girls through the main business, shopping 
and school sections of your community, with 
signs calling attention to your picture and 
playdate. In addition to this “natural’’ street 


bally, work the following: 
SHOOT THE DOOLINS! 


Arrange with local newspaper or radio station for 
a “Shoot the Doolins” Amateur Snapshot Contest, 
in which contestants take pictures of any or all 
your bally men. Guest tickets should go to those 
snapshots judged “best,” and the submitted photos 
should be placed on display in your theatre lobby. 
Cooperating newspaper or radio station should plug 
contest frequently, as well as your picture and 
playdate. 


HITCHING POST 


Set up a hitching post outside your theatre for the 
use of your bally men and their horses. Sign on 
the hitching post should read: “Reserved for ‘The 
Doolins of Oklahoma.’ ” 


MOUNTED POLICE 


If your community has mounted police, try to ar- 
range for your bally men to ride with them on 
their rounds, giving the impression that an arrest 
has been made. 


PARKING METERS 


Have your bally men tie their horses to regulation 
parking meters, and “forget”? to pay the fees. The 
stunt, worked with Police Department cooperation, 
could make an interesting and exciting newspaper 
and radio feature. 


THREE-SHEET GUTOUT 
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STARTING FRIDAY 


Cut out and mount the three-sheet as indicat- 






ed here, using a panel of action stills on the 
right hand side. Added interest can be cre- 
ated by using cheesecloth or other transpar- 
ent backing for the nine star stills of the pos- 
ter and placing flicker lights behind each 
head. Lights should be arranged to flash in 


sequence, if possible. 


USE ART STILL 


Still No. Art 4 
(right) can be 
put to work 
for your play- 
date in a var- 
iety of useful 
promotions. 
Use the follow- 
ing ideas; oth- 
ers can be 
adapted to fit 
your locality. 





MERCHANDISING 


Print each head separately on cards containing 
your full credits. Local merchants distribute cards. 
Free admission should go to person collecting a 
full set. 


MARQUEE HANGERS 


Blow up heads for use as marquee hangers, on 
door panels, in lobby, etc. Be sure to color blow- 
ups or paste them down on colored stock. 


DRAWING CONTEST 


Ask youngsters to use the heads in a novel contest, 
in which they must draw the figures and costumes 
appropriate to the heads. Such a contest might be 
worked in conjunction with newspaper sponsorship, 
newspaper printing one or two heads daily. Guest 
tickets and promoted prizes to winning entrants, 
of course. 


TARGET TOURNAMENT 


Work with your Police Department in stag- 
ing a pistol-shooting tournament for mem- 
bers of the force with guest tickets and a 
day’s leave of absence going to top-score 
marksmen. Local newspaper photographers 
should be invited for newsworthy pictures 
showing the police firing at stills, blow-ups or 
posters of “The Doolins of Oklahoma.” If 
there is a shooting gallery in your commun- 
ity, arrange to set up similar targets repre- 
sentative of “The Doolins of Oklahoma.’’ 
Both the tournament and the shooting gallery 
idea should be keyed to the line: “Doolin! 
A Name That Made Men Reach for Their 


Guns!’ 


FOR LADIES ONLY! 


The female population of your community 
should be attracted to “The Doolins of Okla- 
homa” via your offer to admit them free if 
they appear at your theatre on opening day 
in Western costume. Make the offer in an 
advance lobby 40” x 60”, advertising tag- 
lines and routine publicity. Also go after 
the columns of a sponsoring editor or air 
time through a cooperating radio personality. 
Offer promoted prizes for the best costumes 
and see to it that newspaper photographers 
are on hand for publicity photographs. 


Radio Spots, 


153 SECONDS 


Wanted for bank robbery and murder! Dead 
or alive! Join the great manhunt for ‘‘The 


Doolins of Oklahoma,” the wildest outlaw 
gang ever to hit the Cimarron! See Randolph 
Scott in Columbia Pictures’ ‘‘The Doolins of 
Oklahoma,”’ beginning 


Theatre. 


30 SECONDS 


Where the James boys and the Daltons 
stopped . . . that’s where the Doolins began! 
See ‘The Doolins of Oklahoma," the most 
dangerous bad men of a dangerous country! 
Randolph Scott stars as Wild Bill Doolin in 
Columbia Pictures’ ‘‘The Doolins of Okla- 
homa,’’ beginning 

Theatre. More feared 
than Jesse James! More daring than the Dal- 
tons! ‘The Doolins of Oklahoma” is the true 
story of the greatest outlaw hunt in Oklahoma 
history! Don’t miss ‘‘The Doolins of Okla- 
homa,”’ beginning 

Theatre. 


DISC JOCKEYS 


Disc jockeys who specialize in Western and 
hillbilly music should be approached for co- 
operation in contests built around your pic- 
ture and playdate. In addition, see to it that 
they give your credits frequent mention well 
in advance, and all during your engagement 
of “The Doolins of Oklahoma.” 


SPECIAL SCREENING 


Stage a special screening for local police, 
sheriff and other law enforcement agents 
with radio and newspaper interviews immedi- 


ately following. Try for endorsements, too. 






SS 





Story in Pictures 
: 
; 


A captioned set of 8” x 10” stills, telling 
the story of “The Doolins of Oklahoma,”’ 
is available for newspaper use. Order your 


set from: 


Publicity Department 
Columbia Pictures Corp. 
729 Seventh Avenue 
New York 9, N. Y. 
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Transcription 


15 SECONDS 


Did you ever hear the name Doolin? Once, 

when men heard the name Doolin, they 

reached for their guns! See why in the bullet- 

blazing new Columbia picture, ‘‘The Doolins 

of Oklahoma,”’ starring Randolph Scott at the 
Theatre, beginning 

Don't miss ‘‘The Doolins of Oklahoma!” 


FREE TRANSCRIPTION 


Fifteen-, thirty- and sixty-second spot 


announcements are available on this 
free 16” transcription for radio use. 


Local announcer adds your credits. 


Order from: Director of Radio and 
Advertising Media, Columbia Pic- 
tures Corporation, 729 7th Ave., 
New York 19, N.Y. 





OKLAHOMA QUIZ 


A radio program might be interested in build- 
ing audience interest via an “Oklahoma 
Quiz” with questions about Oklahoma to be 
answered by contestants. Questions might be 
based on material to be found in almost any 
almanac or encyclopedia. To avoid ties, if 
the contest is a write-in one, ask contestants 
to complete the following sentence, in 25 
words or less: “‘I Want to See Randolph Scott 
in ‘The Doolins of Oklahoma’ Because. . .” 


OKLAHOMANS FREE 


Invite as your opening day guests the first 
25 persons who show up able to prove that 
they are from Oklahoma. If, conceivably, 
any local newspaper columnist or radio sta- 
tion personally comes from that state, ar- 
range for him to play “host,” and work with 
him in advance and subsequent publicity. 
Failing a “host,” make your opening day 
offer via a 40” x 60”, radio and newspaper 


publicity and an advertising underline. 


LOBBY SAFE 


Place an old-fashioned safe in your lobby 
with a sign reading: ‘“‘We Defy ‘The Doolins 
of Oklahoma’ to Open This Safe.” 


Page I 


TR enw teeta: “sme ince ¥ 
pty GORDON DOUGLAS cz HARRY JOE BROWN 


TWENTY-F oUR SHEET 











GEORGE LORE Sm ORGIMA CCAS 
MACREADY: ALLBRITTON - IRELAND - HUSTON - KEMPER 
Weittun by Kenneth Gomet * 4 PROOUCERS ACTORS PARC EIat 


- inacted by GORDON DOUGLAS. + Produced by HARRY GRE BRERA 


SIX SHEET 


2 The most daring 
bad men that 

ever scourged 
the Cimarron! 


presents 


es 3 » a Daal af Ohlins 


by Reaneth Gamat . A PRODUCERS ACTORS Pa morriate 1989 Colambts Pleverme Cary 


9x12 FOUR-PAGE HERALD 


ORDER ALL ACCESSORIES, SPECIAL STANDEES and 30x40, 40x60, 
24x60 and 24x82 DISPLAYS FROM NATIONAL SCREEN SERVICE. 


Lithe'd in U.S.A. 








: ke Doolin eae 


‘. ty et sD Se le 


isi i pe re 


92x28 A 


BN THE GREATEST MANHURT 
THAT EVER SCORCHED THE CERARRON 








lor jouer 


ONE SHEET 








WINDOW CARD 


Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 





for Film and Theater Research 


http://wcftr.commarts.wisc.edu 
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www.mediahistoryproject.org 


